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CULTURE SHOGK MIAM

Audience Development program of the Miami-Dade County Department of Cultural
Affairs which serves teens and young adults between the ages of 13-22,

The program began in 2006 with a grant from the Knight Foundation.
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Participated in arts and cultural
events through Culture Shock Miami

1 91 s 9 o PARTICIPATED IN FREE
| FIELD TRIPS
mﬁ Field trips provided at no charge to Miami-Dade
25 5 STUDENT ADVISORY
COUNCIL MEMBERS

students and teachers, reach increased due to the
Students have served as %
ambassadors for the arts rO‘?'
throughout Miami-Dade County qumllp
and beyond

introduction of virtual field trips
2 3 8 PARTNERS

Participation from cultural partners has | "y
increased from 47 organizations to over 220 i | |

$729K BUDGET

Steady budget growth from $200,000 at program
inception to most recent fully funded year 2022-2023

14,713

SOCIAL MEDIA FOLLOWERS

19,632

NEWSLETTER SUBSCRIBERS

See full PDF here

CULTIRE SHOCK MAM

Partner and Dona (

G’uank you for supporting Culture Shock Miami, the Miami-Dade County \
Department of Cultural Affairs’ young audience development program. Your
generous ticket donations ensure that teens and young adults ages 13-22

are able to access and experience the arts in our culturally rich community.

Through our website, a patron in the age range of 13-22 year can
purchase a $5 ticket for themselves and then purchase a second $5
ticket for someone of any age to accompany them. There must be at

Qast as many patrons in the age range as outside of the age range. /

/TO donate tickets, please complete the form available at \
cultureshockmiami.com/ticket-donations. Once your ticket donation is
received, the process is as follows:

« We post your listing and tickets for sale to cultureshockmiami.com on
Friday afternoons. Please complete the form by Friday at 12pm to be
listed for the following week. We prioritize postings based on event
date.

«» For ticketed performances/events only:

o Sales end at 3:00 pm on the day of show, and 3:00 pm on Fridays
for weekend shows.
o A ticket sales report is generated and emailed to your designated
Box Office contacts shortly after sales end.
« For museums and attractions:
o Tickets go on sale the first day of the month at 10am.
o Valid for 1 visit during the month of purchase.
We very much value our partnership with you, and in addition to wanting
Culture Shock Miami patrons to have the best experience possible at your

Qenue, we also want you to have a great experience with them! /

See full PDF here
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NEW
TICKETING

DEADLINES

EVENT DATES DEADLINE

October — December 2023 September 29, 2023
January - May 2024 December 8, 2023
June - September 2024 May 3, 2024

*Note: We will still be accepting donations year-round, this is just to
streamline our current uploading process
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EVENTS ~  HOWITWORKS ~  GETINVOLVED ~  STUDENTCOUNCIL ~  ABOUTUS ~  DONATETICKETS = Q

SUBMISSION
PROCESS

Share Access to Your Events and Experiences

e FOor submissions Would you like to see more teens and college students interacting with your organization?

Culture Shock Miami would love to promote your event and organization to our audience of teens and young adults ages 13-22! Please note that currently we can only accept

b e f O r e / p O S t S e t donations of tickets to live/in person events and admission to museums. We are always happy to promote admission to live and virtual FREE events, activities, and
experiences.
{ ]
deadlines we ask

To have your event listed on the website for the following week and later, complete the Event Submission form below by Friday at 12pm (noon). Events are posted to the
website weekly on Friday afternoons.

For ticketed performances only, Culture Shock sales end on the day of show at 3pm, and 3pm on Fridays for all weekend events. Shortly after 3pm, a list of ticket buyers will be
emailed to the contacts you designate in the Event Submission form. The list comes from our ticketing partner, TicketWeb. Please be sure to add reports@ticketweb.com as a

t h O t t h e y O re d O n e contact to ensure you receive the list. If you do not receive the list, contact Mary-Margaret.Dale@miamidade.gov.
so gt least two = v &
weeks prior to the

Tickets to a Live / In person Event Tickets to an Online / Virtual Event Admission to a Museum / Attraction

HILUHRIRS

{5 Select Language ¥

Culture Shock Miami is a program of the Miami-Dade County Department of Cultural Affairs

cultureshockmiami.com/ticket-donations




WEEKLY
NEWSLETTER

Sent every Tuesday
evening

Over 20,000
sulbscribers

Features events
happening within one
week

Opportunity for us to
promote events and

OCTOBER 25, 2022

CULTURE SHOCK MIAMI ' 7

View Online

4 3

WEEKLY ARTS UPDATE
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‘stay connected: @cultureshockmia

for reopening guidelines visit: miomidade.gov/coronavirus
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TICKET GIVEAWAY: Dance Into the
Cultural Season with Culture Shock

Miami and The Moss Center!

Visit our Instagram (@cultureshockmia)
to learn how to enter

GET INFO

$5 CSM November Museum Tickets for
ages 13-22 will go on sale on Tuesday,
November 1st at 10:00 AM

Make sure to check hours of operation

and safety protocols before visiting

GET TICKETS

The Fourth Annual Forward Motion Dance
Festival of Physically Integrated Dance
Presented by Karen Peterson and

Dancers Inc

Thursday, October 27th | 7:30 PM
Friday, October 28th | 7:30 PM

GET TICKETS

h d d o | Mlima's Tale: A Florida Premiere by Lynn Community Board Spotlight: Teen Club
S OWS O n G l t I O n O Farruquito Presented by Dimensions Dance Theatre of Miami Nottage Presented by Zoetic Stage and Broadway at the Arsht — Free for Miami-
The Moss Center Presented by The Moss Center Arsht Center Dade County High School Students
L] L]
tl I I l e O | O n g S I d e O u r I G Saturday, November 5th Saturday, November 12th Running through October 28th Visit our Community Board to learn how
8:00 PM 8:00 PM Check Times to apply

GET TICKETS GET TICKETS GET TICKETS GET INFO

Story features

cultureshockmiami.com/get-our-list
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CSM ADVISORY
COUNCIL UPDATES

* Previously known as our Student
Advisory Council
* New Councilors are either
Ambassadors or Creators for the
group:
© Ambassadors
= Help with our upcoming
season and promoting CSM at
in-person oppporunities
© Creators
= Write blog articles, assist in
designing promotional
materials, and create social
media content
* Remain our priority when engaging
with our target demographic
* We are always looking for
opportunities to share with them and
the other art teen groups we closely
work with

Ballet Is For Everyone: A Conversation with Monica Stephenson, Director of Community

Engagement at Miami City Ballet
Dance | Written by CSM Blog Team | Thursday, July 20th, 2023

X N BALLET IS FOR EVERYONE:

A CONVERSATION WITH MONICA
STEPHENSON, DIRECTOR OF COMMUNITY
ENGAGEMENT AT MIAMI CITY BALLET

e ——— R —.

e — "‘;"»?:: . ‘ J..
o — R ._ . cultureshockmia @
BY: SOUMIA HAMMI & JESSICA FINOL . ' - e s

" BALLET IS FOR EVERYONE:

A CONVERSATION WITH MONICA

@ S TEPHENSON DIRECT
Written by Soumia Hammi & Jessica Finol . ENGAGEMENT A TM?E&E%)EXEJS‘ 2
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OCIAISMEDIA
ENGAGEMENII

(@cultureshockmia




s- o c I A L M E D I A @- cultureshockmia and gablestage : y : W i@’ cultureshockmia @
e i i | gultureshockmia - Original audio ; g Raymon Marco - GIRRRI

Focusing on short form video

' plays to watch inmiami Q

= ——— S ——

content via Instagram

Continuing promotion through

.. L 7 " -I.w . ' | '}I
- > 5 3 - _ { LI \ — 8 N .
on site visits o ETY b A ': 13
R - T

L

Story erde : Story | 4
Takecyver | ) 41 g L B Takeover

Collaboration highlights:

Py

| u; e \

W e Lo
s

o Fountainhead - Artists Open ety S PR
2023 A

%
T
NS

o GableStage - Native

[ |
nme cope uc!
CUINTE o0 US

Gardens

- 28 rl
Jun v - !

f {“’

| ! &" U Ir

W it Y

\ pe

21 4

Through partnership

N

[ ] - i3 & _'Jh 'I
og e . . B - .
opportunities like the ones am J aleus » ¥

Ay soonsgarke |

' NATIVE BARDENS TIEF._E ™S \ oo
AW B> CHECK OUT MY STUFF!
s ~— o~

listed above we have seen

increased enagagement from

:

our followers on various

platforms, resulting in

increased ticket sales and g

interest in our partners’ events



e We are always looking for new ways to connect with our audience in their

“language’; for those looking to see how you can replicate similar content

we encourage you look at our socials
o Examples include: Following Instagram photo and video trends

e However, we are still keeping in mind that by maintaining a cohesive visual

we have been able to boost our brand awareness amongst patrons

cultureshockmia &

iami, Florida
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e Share your ideas with us! While we love to visit our partners and get
content in person, there are other ways we can help promote your
events with your own edited and brand approved content

o Examples include:
= Performance highlight reels we can upload to our own page with
our branding

A D D I T I o N A I. = Having individuals’ that represent the org, like an actor, take over

our IG story for the day and show BTS footage

N OT E S e Additional ways you can help promote CSM to your own patrons:

o We can offer our own swag for you to have at in person events we
are not able to attend ourselves

o Resharing our IG story post that features the details for your event
and link to purchase discounted tickets on the CSM website

o Using our hashtag! Within the last year we have utilized the hashtag
listed below to keep track of our events, posts, and our followers that
are posting about us

RISINTHE305
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If you have any additional questions or
concerns do not hesistate to reach out to us!

Mary-Margaret.Dale@miamidade.gov
Christina.Tassy@miamidade.gov
CSM-Coordinator@miamidade.gov




